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ONLINE PRESENCE 
Web Site 

Blog 

Facebook 

 

 



Web Site 

ÅñNormalò Web site 

ÅUpdated several times per year 

ÅOptimized for specific search words/phrases 

ÅEntirely under your control 

ÅYour online marketing ñhubò 

ÅCustomized pages for specific purposes 

ÅTested and designed to encourage action 



Example: www.charlandtech.com 



Blog 

ÅAdds & amplifies normal web site 

ÅUpdated as frequently as you wish 

ÅInstall in your own site or use blogging service 

(wordpress, typepad, blogger, squarespace) 

 



   

 Example: charlandtech.wordpress.com 



Facebook 

ÅBusinesses should create ñfan pageò 

ÅCombination of controlled online + audience-generated 

content 

ÅCreate ñStatus Updatesò as frequently as you wish 

ÅReliant on Facebook policies and oversight 

 



Example: www.facebook.com/charlandtech 



PERSONAL 

CONNECTIONS 
Facebook 

Linkedin 

 



Facebook 

ÅPeople create a ñprofile.ò 

ÅAbility to connect (ñbefriendò) family, business associates, 

and personal friends 

ÅProvide status updates, an add human interest to your 

connections 

ÅReliant on Facebook policies and oversight 

ÅBe aware of privacy issues and  

 



Example: www.facebook.com/gregcharland 


